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Telemundo, Televisa Launch Cable Net in Mexico City

Telemundo Cable Network to Offer U.S. Broadcaster's Fare

by Laura Martinez 

Telemundo luminaries and top executives this week began arriving in Mexico City to take part in the official launch of the Telemundo Cable Network, the U.S. broadcaster's joint venture with Televisa Networks, a subsidiary of Mexican media giant Grupo Televisa. 

The Telemundo Cable Network will begin airing August 1, reaching approximately 2 million homes in Mexico and Latin America through some of Mexico's largest cable-TV systems, including Sky and Cablevision.

"This partnership is essential to our business," Don Browne, president of NBC Universal-owned Telemundo, told Hispanic Television Update. "But this is not a one-dimensional event; it is the continuation of a relationship that keeps growing and expanding."

The new cable channel is the third big move in a strategic alliance announced in 2008 between Telemundo and Grupo Televisa to distribute Telemundo's original content in Mexico through various platforms, including over-the-air TV, pay TV and digital platforms. In 2008, Televisa's Canal 9 began broadcasting Telemundo programming in Mexico as part of a 10-year agreement between both programmers. Since launch, several Telemundo programs have positioned themselves as market leaders in several dayparts, including telenovelas Victoria and Doña Bárbara.

The Telemundo Cable Network will feature some of Telemundo's popular telenovelas, variety shows like Al Rojo Vivo and other family-oriented shows, as well as some high-rated music specials, including the Latin Billboard Awards. Programming is to consist of eight-hour blocks that will repeat three times per day.

For Browne, and other top Telemundo executives, the deal with Televisa is also important because it will help familiarize potential U.S. immigrants from Mexico with the Telemundo brand and content. 

"A huge disadvantage we had in the past was that Mexican citizens coming to the U.S. were not aware of the Telemundo brand," said Browne. "Now, these guys will be familiar not only with our content, but also with our brand."

On hand for the July 30 launch press event, which will take place at the Televisa San Angel studios, will be several of Telemundo's on-screen talent, including María Celeste Arrarás, Penélope Menchaca, Mónica Noguera and Doctora Ana María Polo, among others. 
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Televisa to air Telemundo content on Latam pay TV

By Cyntia Barrera <http://blogs.reuters.com/search/journalist.php?edition=us&amp;n=Cyntia.Barrera>  Diaz and Tomas Sarmiento <http://blogs.reuters.com/search/journalist.php?edition=us&amp;n=Tomas.Sarmiento> 

MEXICO CITY (Reuters) - Mexican broadcaster Televisa will add content from network Telemundo to its pay channels as it strengthens links with the U.S. No. 2 Spanish-language television company to boost viewership.

Starting this weekend, Televisa will air Telemundo's soap operas and contest shows in Mexico and the rest of Latin America, Jose Baston, president of Televisa's television and content, said on Thursday.

The companies declined to give details on the advertising revenue expected from the venture. Some Telemundo shows are already being aired on one Televisa channel in Mexico.

Televisa, which has a long-standing programing deal with Univision, Telemundo's rival in the United States, has landed some deals with the NBC Universal unit in recent years in a bid to increase its exposure among U.S. Hispanic viewers.

Hispanics make up about 15 percent of the U.S. population.

Televisa's U.S. expansion was hampered by a long legal battle with partner Univision as the Mexican company tried to get more money from its shows aired in the United States, while the U.S. company tried to keep the programs that generated the bulk of its prime-time ratings.

Both partners settled in courts in January.

Televisa lost a second court fight over Internet rights earlier this month and was banned from streaming TV programs over the Web in the United States that it had already licensed to Univision. Televisa said it would appeal this decision.

LONG BATTLE

While Televisa sparred in courts against Univision, it landed some deals with Telemundo, part of General Electric's empire, including broadcasting soccer matches in the United States and airing some Telemundo shows on Televisa's digital services in Mexico.

Telemundo unsuccessfully tried to tap the Mexican market in the past and flirted with the idea of launching a network that would have directly competed against Televisa and TV Azteca, Mexico's No. 2 broadcaster.

Its efforts, which caused a political stir, were thwarted by the Mexican government's inability to produce a spectrum auction to carry an additional nationwide network.

(Reporting by Cyntia Barrera Diaz and Tomas Sarmiento; editing by Andre Grenon)
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Mexico Mixes and Matches for Qualifier

By Jack Bell <http://goal.blogs.nytimes.com/author/jack-bell/> 

Mexico Coach Javier Aguirre has selected a dozen players from the Concacaf Gold Cup <http://www.goldcup.org/page/GoldCup/Home/0,,12802,00.html>  team that shredded the United States for five unanswered goals <http://www.nytimes.com/2009/07/27/sports/soccer/27soccer.html?ref=soccer>  last Sunday as part of his roster for a critical World Cup qualifying match against the U.S. in Mexico City on Aug. 12 <http://www.fifa.com/worldcup/preliminaries/nccamerica/standings/index.html> .

In addition to those 12 players, Aguirre also named the veterans Cuauhtémoc Blanco and Rafael Márquez to the team. Blanco, 36, said last year that he had retired from international play, but returned to El Tri when Aguirre replaced Sven-Goran Eriksson, who was fired earlier this year. Márquez, who was shown a red card when Mexico and the U.S. opened the final round of qualifying in February, has been sidelined since he sustained a knee injury in April.

The match at sold-out Azteca Stadium <http://www.worldstadiums.com/stadium_menu/architecture/stadium_design/mexico_city_azteca.shtml>  (capacity 114,600) will kick-off at 4 p.m. Eastern. The only English-language TV outlet in the United States for the match will be the little-known cable channel mun2 (pronounced moon-dos), which is affiliated with the Televisa network.

While the United States roster is unlikely to include more than one or two players who helped the American team <http://www.nytimes.com/2009/07/26/sports/soccer/26holden.html?ref=soccer>  reach the Gold Cup final, depending instead on players who made the Confederations Cup final <http://www.nytimes.com/2009/06/29/sports/soccer/29soccer.html> , Aguirre will be faced with his toughest decisions probably up front for the Mexicans.

The twosome of Giovani dos Santos and Carlos Véla ran circles around the American defenders last Sunday.

Halfway through the final qualifying round, in which the top three teams in the six-nation round-robin will advance (with a fourth entering a playoff against a team from South America) to next year’s World Cup in South Africa, the United States is in second place behind Costa Rica. Mexico, in fourth, desperately needs a victory to reorient itself after losing three of its first five games.

Mexico’s roster:

Goalkeepers Guillermo Ochoa (América), Jésus Corona (Cruz Azul)

Defenders Efrain Juarez (Pumas UNAM), José Antonio Castro (Tigres UANL), Rafael Márrquez (Barcelona/Spain), Jonny Magallon (Guadalajara), Ricardo Osorio (VfB Stuttgart/Germany), Aaron Galindo (Guadalajara), Carlos Salcido (PSV Eindhoven/the Netherlands), Oscar Rojas (América)

Midfielders Gérardo Torrado (Cruz Azul), Israel Castro (Pumas UNAM), Andrés Guardado (Deportivo la Coruña/Spain), Cuauhtémoc Blanco (Chicago Fire/M.L.S.)

Forwards Alberto Medina (Guadalajara), Giovani dos Santos (Tottenham/England), Nery Castillo (Shakhtar Donetsk/Ukraine), Carlos Véla (Arsenal/England), Miguel Sabah (Morelia), Guillermo Franco 
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Telemundo transmitirá señal en México
Ejecutivos de Televisa Networks y Telemundo Communications Group posan durante una conferencia de prensa en los estudios de Televisa, en Ciudad de México, el jueves 30 de julio del 2009. Televisa Networks firmó un acuerdo con Telemundo Communications Group para lanzar un nuevo canal en México y Latinoamérica en agosto. De izquierda a derecha: Bruce Boren, vicepresident de Televisa Networks; José Bastón, presidente de contenido de Grupo Televisa; Don Browne, presidente de Telemunco Communications Group y Marcos Santana, presidente de Telemundo International. 

Marco Ugarte / AP Foto 

Por ISTRA PACHECO

Como en muchas de las novelas que produce, luego de años de luchar por su sueño, Telemundo por fin ve un final feliz a su historia. 

La segunda televisora de habla hispana más importante en Estados Unidos comenzará a transmitir en México a partir del 1o de agosto a través de la subsidiaria Televisa Networks en un canal de paga. 

De esta forma, la cadena abandona su empeño de operar un canal propio en México, pedido que hicieron oficialmente ante las autoridades mexicanas y que les fue denegado hace dos años. 

Telemundo transmitirá diariamente ocho horas de su programación original, incluyendo algunas de sus apuestas más importantes como "Levántate", "Al rojo vivo", "12 corazones" y "Caso cerrado". 

También tendrá un bloque con dos novelas: "Los plateados", un melodrama de época grabado en México hace tres años, y "El cuerpo del deseo", protagonizada por Mario Cimarro, Andrés García y Lorena Rojas. 

"Compartimos con Televisa un legado... de ser pioneros", dijo el presidente de Telemundo, Don Browne, en una rueda de prensa. "Esto es un sueño hecho realidad". 

"Nuestra meta nunca fue convertirnos en el tercer canal de televisión de México.. Nuestra meta era distribuir nuestra programación en México y lo estamos consiguiendo con éxito", aseguró el ejecutivo.. 

José Bastón, presidente de televisión y contenidos de Grupo Televisa, dijo que "para nosotros es un orgullo tener relación con una compañía como Telemundo", pero no especificó si a largo plazo esto sentencia a muerte la relación de la empresa con Univisión, canal a través del cual se ve su producción en Estados Unidos y principal competidor de Telemundo en ese país. 

Telemundo y Televisa ya tenían un acuerdo previo a través del cual Telemundo transmitía cuatro horas de programación a través de Galavisión, también subsidiaria de Televisa en México. No obstante, no aparecía el logotipo o las campañas de la televisora con sede en Florida, Estados Unidos. 

Ahora Telemundo tendrá presencia como marca, destacó Alfredo Richards, portavoz de Telemundo, en un aparte con la AP. 

Richard dijo que con esta alianza esperan tener dos millones de televidentes más en México y un millón de televidentes más en Latinoamérica para finales de año. Descartó ofrecer información sobre la inversión o expectativas económicas. 

Telemundo también seguirá produciendo programas en México, como hasta ahora, aseguró.
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Azteca fined $1.7 million by IFE

Broadcaster failed to run political ads

By JAMES YOUNG <http://www.variety.com/index.asp?layout=bio&amp;peopleID=3479> 

MEXICO CITY -- After hours of heated debate, Mexico's Federal Electoral Commission (IFE) slapped a whopping 22 million pesos ($1.7 million) fine on No. 2 broadcaster TV Azteca Tuesday for failing to run 5,734 political spots in May. 

The penalty is the highest ever levied against a media outlet in Mexico -- but it could have been much heavier. 

The motion put before a special session of IFE's general council had called for a $4.7 million fine. 

Electoral reforms require broadcasters to run ads for political parties free in primetime, but Azteca failed to comply. 

IFE began sanctioning the conglom in March, fining them twice more since. However, all three fines add up to only $451,000 -- an amount the broadcaster easily made back by selling ads in those slots. 

This latest fine is far more significant, amounting to a sizable chunk of the $24.3 million net profit the web reported in its second quarter. 

The IFE's general counsel has said the exponential increase in the fine was due to the "repeated" and "especially grave" violation of the law. 

The new electoral law levels the playing field between parties by taking the cost of advertising on TV out of the equation. 

The IFE also has fined top broadcaster Televisa -- a much larger, wealthier company -- but to a lesser degree. 

Historically, many Mexicans see the two webs as mouthpieces for the political preferences of its billionaire owners, Televisa's Emilio Azcarraga Jean and Azteca's Ricardo Salinas Pliego.
